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3 FIELDS OF ACTION:



• Strengthen EU innovation
• Creates tomorrow’s entrepreneurs
• Increases sustainable growth
• Encourages global competitiveness
• Cultural and social transformation
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PARTNERS IN THE ECOSYSTEM



TRANSFORMATION TOWARDS
SUSTAINABILITY 
The European Green Deal, the Davos Manifesto
of the World Economic Forum, Agenda 2030...
The purpose of the company, how it is defined
and how it is managed, is key to its perception
and performance. Sustainability can no longer
be considered as a collateral, but rather as a
strategic matter. Businesses need to have a
positive impact on society and the environment
to ensure their future and that of the planet.

COMMUNITY ENGAGEMENT FOR
A BETTER WORLD
Sustainability must make the leap from the small circles 
of sustainability networks and become mainstream.



An EIT INNOENERGY INITIATIVE that seeks to
give credibility and make a real impact on the
brand/company’s SUSTAINABLE ACTIONS AND
COMMUNICATIONS.

A working methodology certified by EIT
InnoEnergy throughout Europe, which has a
direct impact on the company, on industry and
on society.



IMPACT

ENGINEERING

THEMATIC FIELDS

EXPERTS

INNOVATIVE SOLUTIONS

CERTIFICATION

ENGAGEMENT

VISIBILITY

+300 START-UPS

+186 PATENTS 

FILLED

+480 PRODUCTS 

SUPPORTED

UNIVERSITIES

RESEARCH 

INSTITUTES

INDUSTRY PARTNERS

COMPANY
POSITIONING

STRATEGIC PLAN

AGENDA 2030 GOALS

SUSTAINABILITY 

INITIATIVES

OWN INNOVATIONS

ENVIRONMENTAL 

FOOTPRINT

ENERGY CONSUMPTION

CSR



EVALUATE VISIBILITY IMPROVE

Transformation towards Sustainability

IDENTIFY

Identifying the current
sustainability context of
your company's activity or
specific area

Evaluate and highlight the
impact of sustainability
actions though a set of
KPIs

Continuous improvement in
sustainability through
EIT InnoEnergy ecosystem’s
solutions

Visibility and engagement
with stakeholders through
a practical dashboard

IMPACT
DEFINE SCOPE & OBJECTIVES

SCOPE
1 MONTH

PROJECT DESIGN IN DETAIL

DESIGN
6 MONTHS

FULL DEPLOYMENT

DEPLOYMENT
12+ MONTHS

TEST WITH REAL CASES

TEST
3-6 MONTHS

PROJECT PLANNING



Sustainable neighborhoods improve quality of 
life, get certified!

FELIZIUDAD

ENGINEERING
• BANDERA FeliZiudad Sustainable neighbourhoods
• CRITERIA TO ASSESS both citizen and public 

administration initiatives
• CERTIFIED by EIT InnoEnergy 

ENGAGEMENT
• OPEN TO ALL citizens, local communities and public 

administration to participate
• Roadshow, workshops, OPEN ACCESS to data and projects.

https://www.youtube.com/watch?v=3JBAKetB5R4 https://www.youtube.com/watch?v=Di-BTxKfLFE

VISIBILITY
• FeliZiudad WEBSITE: https://feliziudad.renault.es/
• ADS onTV, press, socialmedia
• Gaining reputation in the market, repositioning the

brand, TOP OF MIND of sustainability.

https://www.youtube.com/watch?v=3JBAKetB5R4
https://www.youtube.com/watch?v=Di-BTxKfLFE
https://feliziudad.renault.es/


Sustainable neighborhoods 
improve quality of life, get 

certified!

FeliZiudad



Sustainable neighborhoods 
improve quality of life, get 

certified!

FeliZiudad



Driving sustainability performance

• Sustainability section in WEBSITE
• PRESS, SOCIAL MEDIA
• Gaining REPUTATION in the market, repositioning 

the brand, top of mind in sustainability.

ENGAGEMENT
• CUSTOMERS via communication channels
• STAFF and PARTNERS
• OTHER GOLF CLUBS, SPONSORS

ENGINEERING
• KPIs for sustainable development
• Evaluate the IMPACT of sustainability initiatives by RFEG
• SOLUTIONS by EIT InnoEnergy

Golf 18.Zero Project by RFEG

VISIBILITY



ENGINEERING
• KPIs for sustainable development
• Evaluate the IMPACT of sustainability initiatives by GAM
• SOLUTIONS by EIT InnoEnergy

ENGAGEMENT

VISIBILITY
• Sustainability section in WEBSITE
• PRESS, SOCIAL MEDIA
• Gaining REPUTATION in the market, repositioning the brand, top of mind in 

sustainability.

Embracing Sustainability by GAM
Engage a real impact to deliver sustainable development

All company stakeholders:
• CUSTOMERS via communication channels
• STAFF and PARTNERS
• SHAREHOLDERS
• OTHERS (rating agencies, governments, etc.)



ENGINEERING
• KPIs for sustainable development
• Evaluate the IMPACT of sustainability initiatives
• SOLUTIONS  by EIT InnoEnergy

ENGAGEMENT

VISIBILITY
• Sustainability section in WEBSITE
• PRESS, SOCIAL MEDIA
• Gaining REPUTATION in the market, repositioning the brand, top of mind in 

sustainability.

The goal is not to reduce the activity but to transform it: create a positive impact!

• CUSTOMERS via communication channels
• STAFF and PARTNERS
• OTHERS (Governments, local businesses, citizens, etc.)

PORT+LOGISTICS



ENGINEERING
• KPIs for a sustainable experience in the city
• CRITERIA TO ASSESS both tourist’s and organization’s sustainable initiatives and contribution
• SOLUTIONS  by EIT InnoEnergy

ENGAGEMENT

VISIBILITY
• Sustainability section in WEBSITE
• PRESS, SOCIAL MEDIA
• Gain REPUTATION as an industry that can have a positive impact in the city, 

repositioning the brand, top of mind in sustainability.

PORT
The goal is not to reduce the activity but to transform it: create a positive impact!

• Engage tourists for a SUSTAINABLE STAY in the city
• STAFF and PARTNERS
• LOCAL BUSINESSES to contribute with a positive impact

TOURISM+



ENGINEERING
• CREATING CONTENT for fictional series based on science, innovation & entrepreneurship.
• KPIs by EIT InnoEnergy
• 100% GREEN CO-PRODUCTION with solutions by EIT InnoEnergy

ENGAGEMENT
• Young consumers (GEN Z)
• Via audiovisual CONTENT

Creating audiovisual content for the new generations
THE GREEN COPRODUCTION

GEN Z PROJECT

VISIBILITY
• Series onTV/streaming, games, movies, etc.
• OTT, website & socialmedia
• From storytelling to story doing: sustainable model



PROJECT BENEFITS

• Positioning as a leader in sustainable development and innovation in its sector.

• Alignment with all clients and stakeholders interested in sustainability, improving relationships and enhancing the

growth of the company.

• Production of marketing and communication content related to sustainability.

• Connect the brand with the largest sustainable energy innovation ecosystem in Europe, EIT InnoEnergy.

• Promotion of the project and the company within the EU & EIT InnoEnergy ecosystem.

• Provide differentiation for public / private tenders through sustainability and alignment with the SDGs.

• Encompass the company's sustainability initiatives and use the transformation project as a roadmap in the

company's strategy, establishing objectives for a transition towards sustainability in line with national and international

policies.



Stay competitive, be sustainable


